Ohio Casino Control Commission - 2014 Monthly Casino Revenue Report

Table Games

Table . Table Games Slot Machines
Month AGR Promotional St ng‘rﬁtlonal

Spend Table Games Table Drop Table AGR Hold % Payout % Slot Machines Coin In Slot AGR Hold % Payout %
Horseshoe Cincinnati January $16,234,773 $254,263 $2,312,221 117 $25,831,565 $5,633,981 21.81% 78.19% 1,992 $126,266,853 $10,600,792 8.40% 91.60%
YTD Total $16,234,773 $254,263 $2,312,221 $25,831,565 $5,633,981 21.81% 78.19% $126,266,853 $10,600,792 8.40% 91.60%
Horseshoe Cleveland January [note 1] $16,638,381 $328,512 $1,602,897 119 $41,093,785 $7,539,891 18.35% 81.65% 1,705 $108,156,742 $9,098,490 8.41% 91.59%
YTD Total $16,638,381 $328,512 $1,602,897 $41,093,785 $7,539,891 18.35% 81.65% $108,156,742 $9,098,490 8.41% 91.59%
Hollywood Columbus January $15,274,684 $23,520 $1,981,511 115 $22,591,037 $5,322,356 23.56% 76.44% 2,514 $121,388,583 $9,952,328 8.20% 91.80%
YTD Total $15,274,684 $23,520 $1,981,511 $22,591,037 $5,322,356 23.56% 76.44% $121,388,583 $9,952,328 8.20% 91.80%
Hollywood Toledo January [note 2] $11,532,442 $23,670 $663,272 80 $10,809,106 $2,354,301 21.78% 78.22% 2,045 $102,623,898 $9,178,142 8.94% 91.06%
YTD Total $11,532,442 $23,670 $663,272 $10,809,106 $2,354,301 21.78% 78.22% $102,623,898 $9,178,142 8.94% 91.06%

Slot Machines

Jlabee Slot Promotional
Revenue Month AGR Promotional
Spend
Spend
Table Games Table Drop Table AGR Slot Machines Coin In Slot AGR
Statewide Totals January $59,680,280 $629,965 $6,559,901 431 $100,325,493 $20,850,529 8,256 $332,169,223 $38,829,752
YTD Total $59,680,280 $629,965 $6,559,901 $100,325,493 $20,850,529 $332,169,223 $38,829,752
General Notes:
The "payout percentage” is not the theoretical hold, but the actual payout for a one-month period only.
The data in this report may be adjusted.
"AGR" is the adjusted gross casino revenue and means the money received by the casino operator less winnings paid to patrons and less promotional spend. R.C. §5753.01(D).
"Coin-in" includes slot promotional spend.
"Table Drop" includes table promotional spend.
Specific Notes:
Note 1: Cleveland was closed due to weather for 37 hours from 1/6/14 to 1/7/14.
Note 2: Toledo was closed due to weather for 51.5 hours from 1/5/14 to 1/6/14 and 1/7/14 to 1/8/14.
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